Community Action Month
Toolkit Release Webinar

Denise Harlow, CCAP, Jovita Tolbert, CCAP, Johnny Eudaly,
Chief Executive Officer Senior Vice President, Senior Associate,
Membership & Administration Communications & Branding
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%community
=
ction
P A RTNERSHIP
AMERICA'S POVERTY FIGHTING NETWORK




The Purpose of Community Action Month

Bring our voices together
Raise visibility of the network
Highlight our impact
Celebrate success stories

Thank our volunteers and staff
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Community Action Month Toolkit

 Toolkit includes: %,‘;m.,
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o Social media resources

o Activities and events (follow along with our
calendar)

o Press release and proclamation templates

o Fundraising ideas

e Toolkit and related materials available
on our landing page

&/1“#:’5";.”‘

PPPPPPPPPP



https://communityactionpartnership.com/cam-2025/

New Sample Talking Points

* Developed by the National cecccce

000000CGOOCO
Community Action Foundation *90000e

(NCAF) NCAF

* Find them on page 40 2

Community Action
MESSAGING TOOLKIT

 Messaging to support the
Community Action Network

e Talking points for CSBG, WAP, Head
Start and LIHEAP

?;ilzing Points & Social Media Tools for
CSBG, LIHEAP, WAP & HEAD START
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https://communityactionpartnership.com/wp-content/uploads/2025/03/2025-Community-Action-Messaging-Toolkit.pdf
https://communityactionpartnership.com/wp-content/uploads/2025/03/Talking-Points-Tools-for-CSBG-WAP-LIHEAP-Head-Start.pdf

Community Action Month Calendar

* Page 9 or download it here 7

SATURDAY
SHOUTOUT

* Daily themes, events,
observances, etc. ‘
foTuL izt [P *® | e rrsey 16

o Sunday, May 18 — Head Start’s = = | &
birthday ' e

o Wednesday, May 14 and 28 — .
Weatherization Wednesday =yl

PROVIDER
APPRECIATION DAY

ransformation
day

uns Throwback

HEAD START'S &%) ;i gt wins
, GOTHBIRTHDAY - 72 i . Thursday

% photo froer

* Tells you which days have sample
graphics and tweets

. Helping People. Changing Lives.
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https://communityactionpartnership.com/wp-content/uploads/2025/04/CAM-Calendar-2025.pdf
https://communityactionpartnership.com/wp-content/uploads/2022/04/CAM-Calendar-2022-1.pdf

Activities

* Page 6
* Some highlights include:

Thursday, May 1 — Recite the Promise
Wednesday, May 7 and 21 — Impact Wednesday
Monday, May 12 — Color the Huggy Heart

CCAP Celebration Week (May 4-10)

Friday, May 30 — “I <3 Community Action” selfies

o O O O O
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Color the Huggy & Selfie Sign

* Monday, May 12 — Color the Huggy Heart
o Download coloring sheet O

* Friday, 30 — Fun Friday

o Download selfie sign

1 @

HELPING PEOPLE.
CHANGING LIVES.
Community

Action

@/ﬁ'foﬁ'

PPPPPPPPPPP



https://communityactionpartnership.com/wp-content/uploads/2025/04/Color-the-Huggy.pdf
https://communityactionpartnership.com/wp-content/uploads/2025/04/Selfie-Sign.pdf

Sample Social Media Posts

* Page 12

* More sample tweets than ever!
o National Teacher Day
o Training Tuesday

o International Day of Families and more!

* Both customizable and ready-to-post tweets
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The Promise of Community Action

Community Action changes people’s lives,
embodies the spirit of hope, improves communities,
and makes America a better place to live.

We care about the entire community,
and we are dedicated to helping people
help themselves and each other.

Transformation
Tuesday

Families from coast to

coast have transformed
their lives with the help
of Community Action.

Community Action Month

New Graphics

Community Action Month

Happy Birthday,
Head Start!

For 60 years, Head Start has
been providing comprehensive
early childhood education,
health, nutrition, and parent
involvement services to
children and families.

Community Action Month

International
Day of
Families

Community Action Agencies
provide families with life-
changing services and
programs like Head Start,
healthy food assistance,
literacy programs,

childcare and more.

The only genuine elite is the
elite of those men and
women who gave their lives
to justice and charity.

— Sargent Shriver

Community Action Month

e
COMMUNITY ACTION

Is Highly Popular and Effective!

Whether it's Meals on Wheels for seniors, support services for

veterans, or Volunteer Income Tax Assistance, our work is

necessary for the success and prosperity of our communities.

"Working for
Community Action

is more than a job.

It is a mission."

— Lois Carson

Community Action Month

Baby Day

Community Action

remains committed to

ensuring all infants

and families succeed.

. Helping People. Changing Lives.
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Community Action

I Agencies enhance local
m a c e assets and infrastructure,
advance self-sufficiency
for working families, and
Community
e May 7 and 21

support local entrepreneurs.
Month

e All new collection of Impact
. Wednesday
graphics and tweets

We provide high-quality job skills
training and financial coaching

programs designed to help hard-
working American families achieve

* Customizable graphic
available as well

S Acstion o

Impact
Wednesday

We work with local
partners to launch small
business loan programs
for entrepreneurs, build
commercial properties,
and create other economic

Whether it's affordable housing,
helping working families build
assets, tax prep services, you
name it. Community Action \ :
Agencies are highly adaptable and } development opportunities
tailored to meet community needs. that create jobs and
strengthen the local economy.

Community Action Month

Wednesday B s
&Action
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Impact Wednesday

* Promote the ways your CAA is making an impact

* Download the template here e

_ , IMPACT WEDNESDAY
* |Instructions |nC|UdEd [STORY HERE]

[PHOTO HERE]

[AGENCY LOGO]
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https://communityactionpartnership.com/wp-content/uploads/2023/10/Impact-Wednesday-Customizable-Template.pptx
https://communityactionpartnership.com/wp-content/uploads/2025/04/Impact-Wednesday-Graphic-Instructions.pdf

Training Tuesday / Transformation Tuesday

* Training Tuesday: May 13 and 27 Training
Graphics and messaging to promote | LiaS —
Community Action training
programs

o Employment training
o Financial skills training COMMUNITY ACTION 455
* Transformation Tuesday: May 20 '

o Promote Community Action programs

that have help transform families and
communities

%commmmy
PARTNERSMHIP
AMERICA'S POVERTY FIGHTING NETWORK




Weatherization Wednesday
May 1 4 an d 2 8 Weatherizati_o_n

Improves Utility
Costs & Health
Outcomes!

Weatherization Supports
Job Growth!

The Weatherization Assistance
Program (WAP) offers good local
jobs and training needed to

cure stable private sector work.

* A variety of graphics and
messaging to choose from

o Utility savings

Program (WAP) efficiently retrofits
below standard low-income homes,
greatly improving residents' utility

o Health and safety benefits Y <

Weatherization
Wednesday

o Job growth

The Weatherization
Assistance Program (WAP)
reduces energy burden for
families, provides health and
safety benefits, and creates
thousands of American jobs!

Weatherization
Wednesday

Community Action
weatherization services

help households save c,,,,,,,,., ny
$283 per year on average %c ’0"

inenergycosts! ~ PARTNERSHIP
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H ea d St a rt IS Bi rt h d ay Community Action Month

Happy Birthday,
o Sunday, May 18 Head Start!

For 60 years, Head Start has

been providing comprehensive
early childhood education,

* Developed from NCAF’s TV GEE=
new talking points *

* Looking for additional Head Start: Critical to
Working Families!

messaging and —

Acﬁo Access to high-quality early childhood education is
o e v critical for working families, providing children with a

grap hics? Check out s sl Syl el e
NCAF’s toolkit here.

Head Start Children
Achieve the
American Dream!

Because of Community Action
Agencies' ability to address
family stability, career potential
of parents and early childhood
education, Head Start children

have the absolute best chance of

achieving the American dream.
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https://communityactionpartnership.com/wp-content/uploads/2025/03/Talking-Points-Tools-for-CSBG-WAP-LIHEAP-Head-Start.pdf

New Social Media Creator

e
e Mission Monday — May 19 JHRHEEER
S . . [YOUR AGENCY'S
o Post agency’s mission using our customizable JISSION GOES HERE]

template

e Thankful Thursday — May 29
o Download the template

* Instructions included

e Need assistance? Please email me.

[AGENCY LOGO]

—

THANK YOU!

[YOUR STAFF PHOTO
GOES HERE]

[AGENCY LOGO]
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https://communityactionpartnership.com/wp-content/uploads/2025/03/CAM-Mission-Monday-Template.pptx
https://communityactionpartnership.com/wp-content/uploads/2025/03/CAM-Mission-Monday-Template.pptx
https://communityactionpartnership.com/wp-content/uploads/2025/03/CAM-Thank-You-Template.pptx
https://communityactionpartnership.com/wp-content/uploads/2025/04/Customizable-Graphics-Instructions.pdf
mailto:jeudaly@communityactionpartnership.com

Customizable Templates

* Proclamation Template

o See page 49
 Sample Press Release

o Sample talking points

o Tips for talking to the press

o Page 44

> Community Action Month
Proclamation Sample

GENCY L

WHEREAS, Community Action creates pathways to prosperity by helping hardworking familes
achieve economic independence rather than keeping them reliant on government assistance; and

WHEREAS, Community Action is built on innovative, responsive, and efficient programs tnhat are
uniquely tailored to meet local needs; and

WHEREAS, Community Action delivers high-impact, cost-effective results that generate a
significant return on investment for local communities; and

WHEREAS, Community Action invests in private-sector job creation and career training. ensuring
that communities grow through free-market solutions: and

WHEREAS, Community Action Agencies are trusted pillars of the community that engage
volunteers who donate their tme to advance local progress, support working families. and
contribute to lasting community success; and

WHEREAS, Community Action programs are both necessary and popular—delivering effective,
high-quality assistance that strengthens community resilience and fosters local prosperity; and

NOW, THEREFORE, | INAME & TITLE| of ICITY AND/OR STATE], do hereby proclaim May 2025
as Community Action Month in recognition of the hard work and dedication of all ICITY AND/OR

TATEI Community Action Agencies.

IN TESTIMONY WHEREOF. | have hereunto set my hand and caused to be affixed the Great Seal of

ITY AND/OR STATE, on this day of IDAY st/thl of IMONTHI, 2025
SIGNATURE OF: [OFFICIAL SIGNATURE
BY THE: ITITLE! OF: ICITY AND/OR STATE
ATTEST: INAME] IPOSITI

Community Action Month Toolkit + May 2025

. Helping People. Changing Lives.
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https://communityactionpartnership.com/wp-content/uploads/2025/04/CAM-Proclamation.pdf
https://communityactionpartnership.com/wp-content/uploads/2025/04/Press-Release.pdf

Publicizing CAM in the Press

* Tips for pitching stories
* Tips for interviewing
e Sample talking points
o Great for social media as well

* Find these on page 38
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Fundraising

Fundraising appeal tips
e Sample Fundraising Letter

o Fundraising appeal tips p—
o Page 51 | g

please support our

ISR
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https://communityactionpartnership.com/wp-content/uploads/2025/04/Fundraising-Letter.pdf

Branding Section

Page 36

Access brand logos
Sample language
Hashtags

Taglines

Additional resources
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Video Production Tips

* Page 45

* Covers how to shoot videos

* I[mportant video production tips
* Video editing tips
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Annual Convention Awards and Scholarships

* NCAP honors outstanding volunteers,
staff, and customers at our Annual
Convention

* Find awards descriptions and criteria
on page 55

 Awards — nominate someone here

e Scholarships —apply or nominate
someone here
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https://www.surveymonkey.com/r/AC25Awards
https://www.surveymonkey.com/r/AC25Scholarships

Registration is Open!

e August 27 —-29, 2025
— Pre-Con Sessions : August 25t & 26t"
e 80+ Workshops
* Head Start Town Hall
* Weatherization Track
* Rural Caucus
* Board Governance
* Management and Leadership Sessions

* Pre-con: New Executive Director
Institute
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NCAP’s 2025

Annual Convention
August 27-29 (Pre-Con: Aug. 25-26)

NCAP's Annual Convention
provides Community Action
Agencies and other human
services providers with timely
information, training, and
resources to maximize their
impact. The Convention
serves as a learning hub to
share innovative approaches
and proven strategies to
move families and
communities forward.
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Questions?

Johnny Eudaly
jeudaly@communityactionpartnership.com

Denise Harlow, CCAP
dharlow@communityactionpartnership.com

#CommunityActionWorks
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mailto:jeudaly@communityactionpartnership.com?subject=Q:%20CAM%202025%20Toolkit
mailto:dharlow@communityactionpartnership.com
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