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Welcome from NASCSP



Haven’t you heard – there’s a pandemic!

• Food

• Housing

• Child care

• School closings/at home learning

• Employment challenges

• Health challenges/inequities

• Racial justice

Why consumer financial health NOW?



Thinking ahead, looking upstream

▪ Eviction moratoriums will expire – accrued rent that 

is owed?

▪ Utility and water payments – accrued balances that 

will need to be paid to avoid shutoffs

▪ Credit card use to cover expenses – balances 

accruing interest?

▪ Opportunistic/predatory businesses – lenders, rent 

to own businesses, etc

▪ A devastated economic landscape – Small business 

closures, Main St. businesses, neighborhood assets 

reduced will leave families even more economically 

vulnerable



Community Action is deeply invested in CFPB 
Resources! Add your logo here!



CFPB Tools and Resources:
Your Money, Your Goals



DISCLAIMER

This presentation is being made by a Consumer Financial Protection Bureau 

(Bureau) representative on behalf of the Bureau.  It does not constitute legal 

interpretation, guidance or advice of the Bureau.  Any opinions or views stated by 

the presenter are the presenter’s own and may not represent the Bureau’s views.

This document includes links or references to third-party resources. The inclusion 

of links or references to third-party sites does not necessarily reflect the Bureau’s 

endorsement of the third-party, the views expressed on the third-party site, or 

products or services offered on the third-party site. The Bureau has not vetted 

these third-parties, their content, or any products or services they may offer. 

There may be other possible entities or resources that are not listed that may also 

serve your needs.



Today’s Agenda

▪ Welcome, overview, objectives

▪ Great Debate poll

▪ CFPB resources

 COVID resources, practitioner resources, research

 Your Money, Your Goals toolkit

 Companion guides for special populations

 Booklets

▪ Financial well-being

▪ How to submit a complaint, identity theft



Commitment to supporting consumers

▪ The CFPB is committed to 

providing consumers with 

up-to-date information and 

resources to protect and 

manage their finances 

during this difficult time 

and as the situation 

evolves.
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▪ Toolkit 

▪ Online resources

▪ Issue-focused booklets

◻ Behind on bills?             
Atrasado en los pagos? 

◻ Debt getting in your way?

◻ Want Credit to Work for You?

◻ Building your savings?

▪ Companion guides

◻ Native Communities

◻ Reentry – people with criminal 
records

◻ People with disabilities

Your Money, Your Goals: Resources

https://www.consumerfinance.gov/practitioner-

resources/your-money-your-goals/

https://www.consumerfinance.gov/practitioner-resources/your-money-your-goals/


▪ Introduction

▪ Module 1: Setting Goals

▪ Module 2: Saving

▪ Module 3: Tracking Income 

and Benefits

▪ Module 4: Paying Bills

▪ Module 5: Getting through 

the Month

▪ Module 6: Dealing with Debt

▪ Module 7: Understanding 

Credit Reports and Scores

▪ Module 8: Choosing 

Financial Products and 

Services

▪ Module 9: Protecting your 

Money

Organization of the toolkit



What to do:

1. Gather all of your pay stubs, 

benefits statements, and 

records of electronic payments. 

2. Enter the amount of income or 

benefits you receive next to the 

correct category in the 

appropriate week of the month.

Tool: Income and benefits tracker



What to do:

1. Get a small container or envelope. 

Every time you spend money, get a 

receipt and put it into the case or 

envelope. 

2. Analyze your spending. Go through 

your receipts and enter the total you 

spent in each category for each 

week. 

3. Notice trends. Identify any areas you 

can eliminate or cut back on—these 

will generally be wants. 

Tool: Spending tracker



Tool: Creating a cash flow budget



What to do:

1. Fill in the calendar with the dates for 

that month.

2. Use your cash flow budget to enter 

your income (including benefits) 

and expenses. 

3. Try moving expenses around to 

better align with when you have 

income in places where you’re 

coming up short.

4. Take action to make the changes a 

reality. 

Tool: Adjusting your cash flow



Improving cash flow

Increase sources of cash, income, or other financial resources, 

including accessing public benefits and applying for tax credits for 

which you qualify.

Decrease your spending or uses of cash and other financial 

resources.

Match timing of sources and uses of income where possible.



17



Exploring Behind on bills?

▪ Use a pencil and sticky notes to 

annotate your copy or jot down 

notes



Table of contents

Eight tools if you are behind on bills

▪ Blue-Green – can be used to 

help people build a clear picture 

of their income and spending 

▪ Yellow – can be used to think 

about goals and identify ways to 

increase income and other 

resources and cut expenses

▪ Red – can be used for 

immediate challenges and needs



Exploring Debt getting in 

your way?

▪ Use a pencil and sticky notes to 

annotate your copy or jot down 

notes



Table of contents

Eight tools related to debt

▪ Blue-Green – can be used to 

take stock of your debt situation

▪ Yellow – can be used for 

planning

▪ Red – can be used for immediate 

challenges and needs



Exploring Building 

your savings?

22

Use a pencil and sticky notes to 
annotate your copy or jot down 
notes
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Table of contents

Eight tools related to savings

Yellow – can be used for 
planning

Blue-Green – can be used to 
take actions



Want credit to work for you?



Table of contents

Eight tools related to credit

▪ Yellow – taking the first steps of 

requesting and reviewing your 

credit report and getting errors 

corrected

▪ Blue-Green – planning for 

action to build credit, improve 

scores, or deciding when to use 

credit

▪ Red – can be used for 

immediate challenges and needs



Credit report

▪ Get free copies of your credit 

reports

▪ Decide when to request your free 

credit reports

▪ Figure out what to do once you 

receive your reports



Why focus on credit?

Having a credit record is an important aspect of financial well-

being. For example:

Credit reports and credit records can influence whether 
consumers can access credit and how much they will pay. 

Economically vulnerable consumers are more likely to have 
limited financial resources and a lack of a credit record can 
further limit their opportunities.



CFPB research on credit invisibility

Consumers who:

▪ Have no credit record (11%)

▪ Have a credit record that cannot be 

scored 

❑ Insufficient history (4%)

❑ Stale history (4%)

▪ Overall, 1-in-5 U.S. adults does not 

have a credit score

These consumers potentially face higher 

costs for borrowing money and barriers 

to housing and employment.



Who is credit invisible?

▪ Age

❑ Sharp declines from late teens through 20’s, then a plateau

▪ Income

❑ Strong correlation between having a lower income and the 
likelihood of being credit invisible

▪ Race and ethnicity

❑ Variations by race and ethnicity, with Black/African 
American and Hispanic/Latino individuals having the 
highest rates of credit invisibility



Transition to credit visibility

▪ Almost 80 percent of transitions out of credit invisibility occur 
before age 25.

▪ Across all age groups and income levels, credit cards trigger the 
creation of consumer credit records more frequently than any 
other product.

▪ Consumers in lower-income neighborhoods are more likely than 
consumers in higher-income neighborhoods to acquire a credit 
record from non-loan items, such as third-party collection 
accounts or public records.

▪ About 1-in-4 consumers first acquire their credit history from an 
account for which others were also responsible.

❑ Co-borrowers and authorized user account status is notably less 
common in lower-income neighborhoods.



Money Topic Resource Portals –
Credit Reports and Scores

consumerfinance.gov/consumer-tools/credit-reports-and-scores/ 

https://www.consumerfinance.gov/consumer-tools/credit-reports-and-scores/


Resources on credit scores and reports



Sample dispute letters



List of specialty credit reporting companies



Security

Freedom of choice

Present Future

Control over your

day-to-day, month-

to-month finances

Capacity to absorb a

financial shock

On track to meet 

your financial goals

Financial freedom to 

make choices to 

enjoy life

What is financial well-being?

A state of being reflecting a person’s ability to meet current and 

ongoing financial obligations, feel secure in their financial 

future, and make choices that allow enjoyment of life.
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What is special about the Financial Well-Being Scale?

▪ Measures a person’s subjective sense of how they are doing 

financially

▪ Highly correlated to objective financial situation, but also 

captures something additional that other measures do not

▪ Valid, reliable, and tested 

▪ Comparable across different populations and programs

▪ Used by government, researchers, and financial capability 

practitioners

▪ Free, accessible, and easy to use



Financial well-being reports



Financial well-being resources page

Find it at consumerfinance.gov/practitioner-resources/financial-well-being-resources/
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http://www.consumerfinance.gov/practitioner-resources/financial-well-being-resources/


How do you measure it? The CFPB Financial Well-Being Scale
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Questions Response Options

How well does this statement describe you or your situation?

1. I could handle a major unexpected expense

2. I am securing my financial future

3. Because of my money situation, I feel like I will never have the 

things I want in life

4. I can enjoy life because of the way I’m managing my money

5. I am just getting by financially

6. I am concerned that the money I have or will save won’t last

• Describes me 

completely

• Describes me very well

• Describes me 

somewhat

• Describes me very little

• Does not describe me 

at all

How often does this statement apply to you?

1. Giving a gift for a wedding, birthday or other occasion would put a 

strain on my finances for the month

2. I have money left over at the end of the month

3. I am behind with my finances

4. My finances control my life

• Always 

• Often 

• Sometimes

• Rarely 

• Never



Online questionnaire

consumerfinance.gov/consumer-tools/financial-well-being/

http://www.consumerfinance.gov/consumer-tools/financial-well-being/
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How can you use the scale in your work?

1.  Measure individual well-being and progress

Some practitioners track  peoples’ scores and answers to each question over time to assess 
changes. Other practitioners compare scores for different groups of people.

2. Facilitate one-on-one conversations

Financial educators have found that the scale is a helpful conversation starter about financial 
concerns, aspirations, and needs.

3. Facilitate group conversations

Some practitioners use the scale to guide group discussions in a workshop setting. Reflecting on 
the questions that are part of the scale helps attendees engage with financial education material 
more deeply. 

4. Evaluate and improve programs 

Many practitioners periodically reflect on what they learn from using the scale and use this 
knowledge to inform their programs. 

5.  Measure and compare programs

Program managers, funders and individual financial educators use the scores to compare people 

in different kinds of programs. The standardization of the scale 

makes the scores comparable across individuals and over time.



Handout: Submit a complaint

HOW TO SUBMIT A COMPLAINT



Ordering materials

▪ Visit the Your Money, Your Goals home page and look for the “Order free 
copies” links: consumerfinance.gov/your-money-your-goals.

◻ The numbers in the dropdown fields represent numbers of toolkits (not boxes of 
toolkits).

◻ Provide a street address, rather than a PO Box for your order.

◻ Plan for shipping time of 4-5 weeks. Order now so that they arrive in time.

▪ If you need materials faster, email YourMoneyYourGoals@cfpb.gov. Use 
“YMYG Materials Order” as your subject line to ensure that your email 
receives prompt attention.

▪ Most Your Money, Your Goals materials will come shrink-wrapped, hole-
punched, but not bound. Supply your own large-size binder clips or 1.5 inch
binders for the toolkits.

◻ Booklets are the exception. They arrive spiral bound.

http://www.consumerfinance.gov/your-money-your-goals
mailto:yourmoneyyourgoals@cfpb.gov


Your Money, Your Goals suite of resources: 

▪ https://www.consumerfinance.gov/practitioner-resources/your-money-

your-goals/

Consumer Tools/Guides:  https://www.consumerfinance.gov/ask-cfpb/

▪ Buying a House

▪ Getting an Auto Loan

▪ Managing Someone Else’s Money

▪ Money as You Grow (pre-school, school age, teens)

▪ Navigating the Military Life Cycle

▪ Paying for College

▪ Planning for Retirement

CFPB Resources for Community Action Agencies

https://www.consumerfinance.gov/practitioner-resources/your-money-your-goals/
https://www.consumerfinance.gov/ask-cfpb/


CFPB Resources for Community Action Agencies

Coronavirus Information, Browse Ask CFPB, tell your 

story, Submit a complaint:  

https://www.consumerfinance.gov/

▪ Coronavirus.  Learn how to protect and manage finances during 

coronavirus pandemic.

▪ Submit a complaint portal. Get help with a problem related to 

financial product, service Submit a complaint portal

▪ Ask CFPB portal. Provides answers to hundreds of financial 

questions.

▪ Data and research portal. Find research and data on financial 

topics.

https://www.consumerfinance.gov/


How can Community Action & CFPB 
continue to partner?

Collaboration!

• T&TA resources – National Partners, RPICs, State 

Associations, State Offices 

• Highlighting best practices – HCCT, LCRC, 

National/State conferences

• Policy and consumer advocacy – National, state & 

local levels

• Engaging communities – Peer support/coaching, 

stakeholder engagement, community awareness

• Stories of impact – Data and success stories showing 

customer/community impact



Additional Resources

▪ Taking Action on Financial Well-Being in Times of Stress

◻ Recording & Slides: 
https://communityactionpartnership.com/webinar/taking-action-on-
financial-well-being-in-times-of-stress/

▪ Anti-Poverty Practice Series Case Study:  Financial 
Empowerment

◻ https://communityactionpartnership.com/wp-
content/uploads/2018/07/FINAL-anti-poverty-practice_financial-
empowerment_draft-5.pdf

▪ Helping Consumers Claim their Economic Impact 
Payments – CFPB + CAP Webinar

◻ Recording & Slides:  
https://communityactionpartnership.com/webinar/tips-for-ensuring-
everyone-receives-their-economic-impact-payments/

https://communityactionpartnership.com/webinar/taking-action-on-financial-well-being-in-times-of-stress/
https://communityactionpartnership.com/wp-content/uploads/2018/07/FINAL-anti-poverty-practice_financial-empowerment_draft-5.pdf
https://communityactionpartnership.com/webinar/tips-for-ensuring-everyone-receives-their-economic-impact-payments/
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